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- UNILEVER AT A GLANCE
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OUR BRANDS
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OUR FIVE BUSINESS GROUPS
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A GLOBAL BUSINESS
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A GLOBAL BUSINESS
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OUR STRATEGY : UNILEVER SUSTAINABLE LIVING PLAN (2010-2020)
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- OUR STRATEGY : THE UNILEVER COMPASS (2021-)
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OUR STRATEGY
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- UNILEVER JAPAN AT A GLANCE
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OUR BRANDS
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OUR BRANDS
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COMPASS IN ACTION IN JAPAN

(A=Y= aV/RXR]| OF, BROEESIFOEHDELG L EHRICIVWELZE
bl LB EPRRELTHRMT S I L ZBELET,

Ik DR DNE BEEE 7z LME—A > 7DRAEL JYVRETA VI NL— THHER

ﬁﬁ@@«@T?vay/ ROT 4 ThRE/ NE - ZAN—=TFT 4 AV I N—P a3/
HADRE - BE/ZHDHEVLHTE BELYIILIE—AVY EEKEDMEE/RKFEDEE

m
FROM

ANYWHERE & ANYTIME

[

LI SRR E B AN L

: UMILETu'f-mQ
AR=ps

E$T®éﬂﬂ B2 ToiEEH H 2T ;EEN]

° 752F v s OEREEE. BETS OHE BE- LUV I Th e/~ LiahE OHEAEREEY
ATy T DB UI\%LE7 754, ELEDZ XTSRS EmeiRt B CEEEDEFEAKER R
VTANAT—2 2 BLORERD 0 - NREHDT TV FICLBED @ 4AN—SF 4 &A Y I—T 5>
@”X U *jL/f 7 )[/@%nl_—tgé%—if\ c\: %é‘ﬁ{k} i*i@%;fglé%%%%o 202@035(’: Li
O HARAERND T NTDEZERT SRS D IF S H A~ D ER A T HE - EEZERED O ERIECEER,

100% E1#A T 3 )L % — % {2 Eg.;%ﬁ N R e 77 —RPa—LEHR

. eEHTHETEAT Y 74 LAER XERDIZHOREFMGE ® i L LM E A& RAN THEE

@\éé.‘%o

Umﬂww *HAERNOEZEMB LOEABATIETERT 2 TRAF—HN940FkWh D%, 7V —VERHIE - 7Y —VAEZHBL TI00% BRI RILY—ICUE, FHAI R LY —2X2020FEEEICEDTEH,

HLAEAZ =R DTzTH A A,



https://www.unilever.co.jp/

- BRANDS WITH PURPOSE
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- PEOPLE WITH PURPOSE
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